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Greg Wittstock, Aquascape founder and CEO, will present the "Selling, Marketing and Promoting Water Features and Your
Business" seminar across 19 North American cities from January through March.
          
        
      
    
  Aquascape Inc., a St.
Charles, Ill.-based manufacturer of pond and water garden products, plans to host a North American sales and marketing
seminar tour for landscape professionals during the first quarter of 2010. The tour, entitled “Selling, Marketing and
Promoting Water Features and Your Business,” aims to provide landscape professionals with the business tools and
techniques to help them succeed in the challenging market. 

Greg Wittstock, Aquascape founder and CEO, will present the seminar across 19 North American cities from January
through March. Wittstock said the sales and marketing seminar tour is not limited to pond and water garden installers.

“If your business sells residential landscape projects to consumers, whether it’s hardscapes, softscapes, irrigation or
landscape lighting, you will gain actionable items to implement and gain new business from past customers while attracting
new ones in the process,” Wittstock said.

The seminar costs $149 per person. For more information, visit www.aquascapetraining.com.

Seminar Tour Dates, Locations1/12/10Orlando, Fla. 1/14/10Dallas, Texas1/15/10Atlanta, Ga.2/9/10San Francisco,
Calif. 2/10/10Anaheim, Calif.2/11/10Phoenix, Ariz.2/24/10Minneapolis, Minn. 2/25/10Chicago, Ill.2/26/10Toronto, Ontario,
Canada2/27/10Columbus, Ohio 3/4/10Denver, Colo. 3/6/10Kansas City, Kan.3/10/10Seattle, Wash.3/11/10Vancouver,
British Columbia, Canada3/13/10Calgary, Alberta, Canada3/16/10Moncton, New Brunswick, Canada3/18/10Spring Valley,
N.Y.3/19/10Washington D.C.3/20/10Charlotte, N.C.

 


